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Note : Attempt Five questions in all. Q. No. 1 is compulsory.
dy ikp i'uc d mlkj nife, A i'u B[k 1 viuok;
g A

1. Answer the following in brief :

(a)
(b)
(c)

(d)

(e)
®

Discuss the nature of rural market.

Why is the behaviour of rural consumer complex ?
Why are new products not acceptable in rural
market ?

Discuss four points of difference between urban
and rural market.

What kind of sales force is suitable in rural market ?
Is there any significance of e-Commerce in rural

market ? 6x4=24
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xieh.k citlj dh iNfr dk o.u dift, A
xieh.k miHkDrivk dk 0;ogkj tfvy D;k girk g \
xieh.k cktlj e u; mRikn Lohdk; Dk ugh g \
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(n) uxjh; rHk xieh.k ckelj e plj fclnvk e wvirj Li'V
dift, A

(b) xieh.k cktyj e fdl idkj dk fc@h cy mi;Dr g\

(i0) D;k xien.k citlj e b&dkel egloi.k g \

“Rural market in India offers huge opportunities for
business.” Elucidate. 14
MHlkjr e xieh.k cktyj 0;kikj d fy, Hih volj nri g A
foLrifjr dhft, A

Define rural marketing. What environmental factors are
considered while entering in rural market in India ? 14
xieh.k foi.ku dk ifjHkf'kr dift, A Hkjr e xief.k citlj e
o'k yr le; diwgdiul i;koj.lh; dijd e;ku e j[k tir
g\

Is it significant to segment the rural market ? What are
the common bases on which Indian rural market is
segmented ? 14
D;k xeh.k citlj dk [k.M djuk egloi.k g \ o diul
lkell; wiZkj g ftu 1 Hjrh; xieh.k ckely [+f.Mr gir g\

What strategies can be adopted by a marketer for rural
market in present scenario ? 14
orefu ifjn"; e xieh.k citlj d fy, foi.kd Hjk viuk;h
tu okyh j.kubfr;k D;k gk Idrh g \
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6. Assuming that you are a rural marketing company, how
will you go for media planning ? In which ways it will
be different from urban marketing planning ? 14
elu yift, fd wvii ,d xieh.k foi.ku dEiuh g] rk wii
eifM;k Iykux d fy, dl ti;x \ ;g fdu clrk e "igjh
foi.ku Iykux T fHlu gixh \

7. Explain different problems in marketing of agricultural
produce. Suggest some measures to overcome these
problems. 14
Nf'k mikn d foi.lu e foftlu lel;kvk dk o.ku dift, A
bu leL;kvk dk nj dju d dN mik; I>b, A

8. Discuss the similarities and dissimilarities in the marketing

of consumer durables and non-durables. 14

miHkOrk fVdim) rik xj&fvdim) olLrvk d foi.ku e lekurkvi
rik vilelurivi dk o.lu dift, A
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