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RURAL MARKETING

MC-412

Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is compulsory.

dqy ik¡p iz'uksa ds mÙkj nhft, A iz'u la[;k 1 vfuok;Z

gS A

1. Answer the following in brief :

(a) Discuss the nature of rural market.

(b) Why is the behaviour of rural consumer complex ?

(c) Why are new products not acceptable in rural

market ?

(d) Discuss four points of difference between urban

and rural market.

(e) What kind of sales force is suitable in rural market ?

(f) Is there any significance of e-Commerce in rural

market ? 6×4=24

fuEufyf[kr iz'uksa ds mÙkj la{ksi esa fyf[k, %

(v) xzkeh.k cktkj dh izÑfr dk o.kZu dhft, A

(c) xzkeh.k miHkksDrkvksa dk O;ogkj tfVy D;ksa gksrk gS \

(l) xzkeh.k cktkj esa u;s mRikn Lohdk;Z D;ksa ugha gSa \
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(n) uxjh; rFkk xzkeh.k cktkj esa pkj fcUnqvksa esa vUrj Li"V

dhft, A

(b) xzkeh.k cktkj esa fdl izdkj dk fcØh cy mi;qDr gS \

(iQ) D;k xzkeh.k cktkj esa bZ&dkWelZ egÙoiw.kZ gS \

2. “Rural market in India offers huge opportunities for

business.” Elucidate. 14

^^Hkkjr esa xzkeh.k cktkj O;kikj ds fy, Hkkjh volj nsrk gS A**

foLrkfjr dhft, A

3. Define rural marketing. What environmental factors are

considered while entering in rural market in India ? 14

xzkeh.k foi.ku dks ifjHkkf"kr dhft, A Hkkjr esa xzkeh.k cktkj esa

izos'k ysrs le; dkSu&dkSuls i;kZoj.kh; dkjd è;ku esa j[ks tkrs

gSa \

4. Is it significant to segment the rural market ? What are

the common bases on which Indian rural market is

segmented ? 14

D;k xzkeh.k cktkj dk [k.M djuk egÙoiw.kZ gS \ os dkSuls

lkekU; vk/kj gSa ftu ij Hkkjrh; xzkeh.k cktkj [kf.Mr gksrs gSa \

5. What strategies can be adopted by a marketer for rural

market in present scenario ? 14

orZeku ifjn`'; esa xzkeh.k cktkj ds fy, foi.kd }kjk viuk;h

tkus okyh j.kuhfr;k¡ D;k gks ldrh gSa \
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6. Assuming that you are a rural marketing company, how

will you go for media planning ? In which ways it will

be different from urban marketing planning ? 14

eku yhft, fd vki ,d xzkeh.k foi.ku dEiuh gSa] rks vki

ehfM;k Iyk¯ux ds fy, dSls tk;saxs \ ;g fdu ckrksa esa 'kgjh

foi.ku Iyk¯ux ls fHkUu gksxh \

7. Explain different problems in marketing of agricultural

produce. Suggest some measures to overcome these

problems. 14

Ñf"k mRikn ds foi.ku esa fofHkUu leL;kvksa dk o.kZu dhft, A

bu leL;kvksa dks nwj djus ds dqN mik; lq>kb, A

8. Discuss the similarities and dissimilarities in the marketing

of consumer durables and non-durables. 14

miHkksDrk fVdkmQ rFkk xSj&fVdkmQ oLrqvksa ds foi.ku esa lekurkvksa

rFkk vlekurkvksa dk o.kZu dhft, A
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